Executive Viewpoint

Network World Executive Viewpoint showcases your company’s executive management’s corporate
or technology vision and establishes your company as an information technology leader among
Network World's influential readers. This turnkey custom program features a one-on-one executive
interview within the pages of Network World and promotes the posting of a supplied White Paper.

Program Benefits

+ Interview with your company’s executive within the pages of Network
World magazine

+ Posting your supplied White Paper

+ 200 guaranteed leads*

-+ Lead report with full contact information

Program Details

Q&A Development

+ Network World's expert Custom Solutions Group works with you
to develop a Q&A interview with an executive at your company,
highlighting their technology vision.

Network World Collateral
The interview is formatted into a standard template and will
run within the pages of Network World reaching our 170,000
subscribers. Included is a call to action to view your White Paper
posted on NetworkWorld.com.
Supplied White Paper is distributed via syndication for up to 3
months to generate 200 leads.

Lead Generation and Delivery

Network World promotes the White Paper to our audience driving
200 leads in up to 3 months.

« Full profiles of the leads who register for the White Paper are
delivered to client on an on-going basis.

COST: $20,000 Net/$23,550 Gross

Executive Viewpoint Video Extension

- The 20 minute Q&A inteview is brought to life in an interactive
videocast discussion.

« NWW Custom Solutions Group works with you to create discussion
guide and produce video.

- The fully edited videocast will be hosted and promoted on
NetworkWorld.com. Included is a call to action to view your White
Paper posted on NetworkWorld.com.

Client will own all assets created by Network World and can
reproduce them in any fashion.
Video program includes additional 100 leads* for up to 3 months.

COST WITH VIDEO EXTENSION: $43,500 Net/$51,200 Gross

ADVERTISEMENT

Collaborative Integration

Alcatel-Lucent’s recent merger offers a valuable
view into asuccessful network integration project

Elizabeth Hackenson, 10, ALCATEL-LUCENT
he e-pawmeimmanagmgmcnmp iny’s global information technology
infrastructure and systems. Previously, she was the CIO of MCl

John Meyer, PRESIDENT OF SERVICES, ALCATEL-LUCENT
He manages the company’s portfolio of deployment, managed and profession
al services. Previously, he was president of Lucent's Global Sales and Services.

FOR MORE
(Check out the case study, “Transpower:

successful network
integration. It can be downioaded at

Alcatel-Lucent @
NETWORKWORLD®

Don't miss out! Contact us today.

For more information contact your
Network World sales executive
(www.networkworld.com/media/
salesContacts.html) or:

Custom Solutions Group Sales
415-267-4512

Corporate Sales
800-622-1108

*Leads: Pricing represents worldwide leads. Network World
removes invalid leads, duplicates and up to three client
competitors. Competitors must be included on contract.
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